NEWSLETTER

HAPi Thoughts:

RETRO HAPi Hats are available for purchase in 4 funky colors.
Join the HAPI Golf club... go to your HAPi Place!

Drink HAPi Juice.

HAPi Place Launches on facebook

HAPi Golf announced
today that the com-
pany has launched
HAPi Place, a social
networking site for its
golf community on
facebook. HAPi Place
is envisioned to be-
come a global 19th
hole for golfers of all
ages to hang out,
mingle and share a
passion for golf. “HAPi
Place will hopefully
appeal to the good
people that support
our brand and mission
to teach the next gen-
eration of golfers a

Drink Your

HAPi Juice is actually
the popular MonaVie,
a delicious and ener-
gizing blend of the
Brazilian Acai berry -
one of nature's top
super foods and 18
other nutrient-dense
fruits. MonaVie is an
organic juice that de-

great game”, said
HAPi Golf’s founder
Andrew S. Hunt. “We
will actively seek the
collective wisdom of
our community to en-
sure the company
stays on course as we
continue to grow”.
Besides providing the
opportunity to brag, I
mean ‘share’ photos of
your trip to Pebble
Beach with old and
new golf buddies,
HAPi Place members
will enjoy perks rang-
ing from discounts on
HAPi gear to VIP

HAPi Juice.

livers the phytonutri-
ents and antioxidants
you need to maintain a
healthy and active life-
style. In addition to
the Acai berry, Mona-
Vie products also con-
tain white grape, pear,
pear puree, purple
grape, cranberry,

access to future HAPi
Tour events. The com-
pany will take advan-
tage of the networking
tools included on the
HAPi Place site to
make announcements,
advertise new brand
products, recruit vol-
unteers for upcoming
events and as a sound
board for the HAPi
Golf community.

Go ahead and join,
the price is right!

prune, kiwi, blueberry,
bilberry, camu camu,
wolfberry, pomegran-
ate, and lychee fruit.

And HAPi Juice tastes
great... it also makes
me feel warm and
fuzzy inside. I highly
recommend it.
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It’s A Beautiful Day for Golf!




